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Financial Aid. UT’s Financial Aid Office provides access

to a variety of financial assistance including loan programs,
student employment and graduate assistantship scholarships.
UT also accepts outside scholarships and payment plans.
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in the vibrant, beautiful city of Tampa, where
numerous national and global companies operate.
Our close proximity to downtown offers easy
access and connections to the business community.
Hundreds of companies — including T. Rowe Price,
Citi, The Nielsen Company, Syniverse Technologies,
The Coca-Cola Company and Franklin Templeton
Investments — recruit new talent from among
our student body each year. The city also boasts
a budding start-up scene: Kiplinger recently rated
Tampa as one of the nation’s “10 Great Cities for
Starting a Business.”

PRESTIGIOUS. CONNECTED.

Come See Us. Information sessions and
campus tours (both on-site and virtually) are
held throughout the year. For more information or
to schedule an individual appointment, visit
www.ut.edu/gradvisit or call (813) 258-7409.

Links to Local Business. The University of Tampa was started
by business and city leaders. Today, the Sykes College of Business
values its close connections with the Tampa Bay business community,
comprised of many successful local, national and international
companies. Relationships with business leaders help UT stay abreast
More than 800 community
of trends and build opportunities for students and faculty. In return,
UT provides the business community with excellent programs,
leaders are involved with UT
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A Prime Location. The University is located

Get Plugged In:
www.ut.edu/socialmedia

The University of Tampa is ranked among the premier academic
destinations in the country to live, learn and grow. Recently expanded
facilities, an international student body, top-quality faculty and a modern,
globally connected campus provide a world-class educational experience.
It’s a diverse and dynamic learning community where opportunities abound
for fellowship, networking and career advancement.
Founded by the Tampa Chamber of Commerce in 1931, UT’s historic
teaching relationship with the business community provides a rich array of
real-world learning experiences designed to enhance classroom knowledge
and open doors to executive suites around the world. This comprehensive
university also offers a variety of peer-education, special-interest and
community-service opportunities. Business consulting projects and
leadership training enhance our top-tier graduate school experience.

Graduate
Degrees Offered:
• MBA
• Executive MBA
• M.S. Accounting
• M.S. Finance
• M.S. Marketing
• Certificate in Nonprofit
Management

The University of Tampa admits students of both sexes and all
races, regardless of their age, color, religion, national or ethnic
origin, sexual orientation and/or any handicap. This policy of
nondiscrimination extends, both in letter and spirit, to all areas
of a student’s experience at the University.
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GRADUATE STUDIES IN BUSINESS

SYKES COLLEGE OF BUSINESS

WHERE TOMORROW’S
LEADERS LEARN TODAY
This is the place where tomorrow’s business leaders — from just around the
corner to the far reaches of the globe — come to learn, develop and network.
The Sykes College of Business draws together talented faculty, sophisticated technology and
cutting-edge curriculum to provide students with the tools to succeed in a changing world. Highly
qualified students of diverse ages and backgrounds receive advanced training in an array of
disciplines from faculty members with a pulse on the business community.

MBA

MASTER OF BUSINESS
ADMINISTRATION
Master of Business Administration. One of
the most established and exclusive in Florida, the MBA
program helps each student develop the sophisticated,
strategic mind-set of a successful business executive. With
the goals of learning what it takes to be a strong leader and
preparing to step into a managerial role immediately upon
graduation, MBA students build a wide breadth of knowledge
that will sustain them through their careers.
Executive MBA. This program provides experienced
business professionals a collaborative, interdisciplinary
approach to building leadership skills for the new economy
and preparing for future challenges. Over the course of their
studies and program experiences, they develop global
perspective, strategic vision and innovative thinking —
important tools for making the right decisions and managing
risk in a changing world.

Concentrations:

At the Sykes College of Business, we are proud of the features that distinguish us among the
world’s top business programs: Highest Accreditation. Outstanding Faculty.

Innovative Curriculum. Experiential Learning. High-tech Facilities.

Abundant Accolades. The Sykes
College of Business has been named among
The Princeton Review’s “294 Best Business
Schools,” top-ranked in U.S. News & World
Report’s “Best Graduate Schools,” listed as
having a best-value Executive MBA program by
Fortune magazine and ranked among Eduniversal’s
“Excellent Business Schools in the U.S.” Additionally,
The Princeton Review’s “Student Opinion Honors for
Business Schools” named UT’s MBA-Marketing program
one of the top 15, alongside programs at Duke, Harvard
and the HEC School of Management in Paris.

Companies that have hired
UT graduates include:

• Entrepreneurship
• Finance
• Information Systems Management
• Innovation Management
• International Business
• Marketing
• Nonprofit Management
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Convenient Formats
Full Time. Designed for
accelerated completion with a
group of peer students, this program
includes 8–16 credit hours of
classes per semester. Students may
complete the program in as few as
12 months.
Part Time. Ideal for students who
work full time and need to take
classes at their own pace, this
program offers classes once a week.
Students may complete the program
in as few as two years.
Executive Track. Designed
for busy executives who wish
to take advantage of classes
offered every other Saturday.
The program can be completed
in two years.

Expand Your Horizons.
Today’s graduates compete in a
global marketplace influenced by
varying cultures, economies and
mind-sets. Pivotal to the Sykes
College of Business education,
cross-cultural business concepts are
infused throughout the curriculum,
providing a global perspective and
offering invaluable opportunities for
scholarship and travel.

M.S.

MASTER OF SCIENCE
Master of Science in Accounting. This dynamic
program combines the benefits of a structured, technical
curriculum focused on preparing students for professional
certification exams with unique opportunities for in-depth
study and real-world applications. Each student gains the
practical knowledge and training to successfully tackle the
Certified Public Accountant exam.

Master of Science in Finance. This rigorous
program gives students the training needed to excel in the
ever-changing global financial industry. Grounded in the current
realities and best practices of the industry, courses are geared
toward helping students advance in their careers and prepare
for the Chartered Financial Analyst (CFA) common body of
knowledge (CBOK) Levels I, II and III.

ADVANCE
YOUR CAREER

Bank of America | Bloomberg L.P. |
Cisco Systems | Citi | Dell | The
Coca-Cola Company | Deloitte |
Enterprise Holdings | Ernst &
Young | Franklin Templeton
Investments | GE | H.L. Moffitt
Cancer Center | Home Shopping
Network | Humana Insurance |
IBM | IKEA | Jabil | Marriott
International | Media General Inc. |
Microsoft Corporation | The Nielsen
Company | Northwestern Mutual |
Pepsi | PricewaterhouseCoopers |
Procter & Gamble | Raymond
James | SAP | Shell | State Farm
Insurance | Straz Center for the
Performing Arts | Sykes
Enterprises | Syniverse
Technologies | T. Rowe Price |
Tampa Bay Lightning | Tampa
General Hospital | Target
Corporation | TECO Energy Inc. |
Trump Entertainment Resorts | U.S.
Department of Defense | U.S.
Department of State | USAA |
Verizon | Walt Disney Company |
Wells Fargo

Access for a Lifetime. Graduate business
students and alumni have free, lifetime access to
a variety of tools and networks to help advance
their careers. The Office of Career Services
provides career counseling and information —
both high-tech and high-touch — to aid in the
transition from academia to the world of work,
or help you to navigate to a promotion if you’re
currently employed.
Graduate Success Rate.
In an annual survey, more than
98 percent of 2010 graduate
business alumni reported
success in achieving their
post-graduate goals for
their careers or further
study.

Master of Science in Marketing. This innovative
program sharpens skills in marketing management, brand and
product strategy, marketing research and sales management
while allowing students to pursue topics relevant to their
specific career goals and interests. Hands-on projects offer
students unique exposure to real-world marketing challenges.

COMMUNITY CONNECTIONS
Advisory Council. Composed of influential Tampa business leaders, this group provides curricular
advice, facilitates internships and jobs for students and secures speakers for classes.

detach here

TAKE THE NEXT STEP:
For more information or to receive our graduate studies business viewbook,
complete and return the reply card below or request it online by going to
www.ut.edu/utampa. Or, simply scan this link with your smartphone.
To speak with an adviser, contact the Office of Graduate and Continuing
Studies at (813) 258-7409 or utgrad@ut.edu.
I am interested in the following area(s) of study:

 MBA  Executive MBA  M.S. Accounting  M.S. Finance  M.S. Marketing  Nonprofit Management Certificate

TECO Energy Center for Leadership. Located on campus, the Center offers customized
programs for high-potential leaders. It conducts leadership seminars for business executives and brings
nationally recognized speakers to campus.

Name _________________________________________________________________________________________________

Fellows Forum and Fellows Network Symposiums. Four annual events feature a

Address _________________________________________________________________________________________________________

Start year: 20_____

Last

dozen prominent CEOs who speak to students about current business trends. Students interact with senior
management from companies such as PricewaterhouseCoopers, IBM, Wikipedia, Southwest Airlines,
Nordstrom and Verizon. The Naimoli Institute for Strategic Analysis provides student consulting
opportunities with area businesses.

Start term (circle one) :

Fall

First

Spring

Summer

 Male  Female
Middle Initial

City _________________________________________State ___________ Zip ___________________________________
(
)
(
)
Phone _______________________________________Cell
Phone ________________________________________________
Email _________________________________________________________________________________________
GMAT
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cutting-edge curriculum to provide students with the tools to succeed in a changing world. Highly
qualified students of diverse ages and backgrounds receive advanced training in an array of
disciplines from faculty members with a pulse on the business community.

MBA

MASTER OF BUSINESS
ADMINISTRATION
Master of Business Administration. One of
the most established and exclusive in Florida, the MBA
program helps each student develop the sophisticated,
strategic mind-set of a successful business executive. With
the goals of learning what it takes to be a strong leader and
preparing to step into a managerial role immediately upon
graduation, MBA students build a wide breadth of knowledge
that will sustain them through their careers.
Executive MBA. This program provides experienced
business professionals a collaborative, interdisciplinary
approach to building leadership skills for the new economy
and preparing for future challenges. Over the course of their
studies and program experiences, they develop global
perspective, strategic vision and innovative thinking —
important tools for making the right decisions and managing
risk in a changing world.
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The Princeton Review’s “Student Opinion Honors for
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one of the top 15, alongside programs at Duke, Harvard
and the HEC School of Management in Paris.
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Convenient Formats
Full Time. Designed for
accelerated completion with a
group of peer students, this program
includes 8–16 credit hours of
classes per semester. Students may
complete the program in as few as
12 months.
Part Time. Ideal for students who
work full time and need to take
classes at their own pace, this
program offers classes once a week.
Students may complete the program
in as few as two years.
Executive Track. Designed
for busy executives who wish
to take advantage of classes
offered every other Saturday.
The program can be completed
in two years.

Expand Your Horizons.
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global marketplace influenced by
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College of Business education,
cross-cultural business concepts are
infused throughout the curriculum,
providing a global perspective and
offering invaluable opportunities for
scholarship and travel.
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Master of Science in Accounting. This dynamic
program combines the benefits of a structured, technical
curriculum focused on preparing students for professional
certification exams with unique opportunities for in-depth
study and real-world applications. Each student gains the
practical knowledge and training to successfully tackle the
Certified Public Accountant exam.

Master of Science in Finance. This rigorous
program gives students the training needed to excel in the
ever-changing global financial industry. Grounded in the current
realities and best practices of the industry, courses are geared
toward helping students advance in their careers and prepare
for the Chartered Financial Analyst (CFA) common body of
knowledge (CBOK) Levels I, II and III.
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Access for a Lifetime. Graduate business
students and alumni have free, lifetime access to
a variety of tools and networks to help advance
their careers. The Office of Career Services
provides career counseling and information —
both high-tech and high-touch — to aid in the
transition from academia to the world of work,
or help you to navigate to a promotion if you’re
currently employed.
Graduate Success Rate.
In an annual survey, more than
98 percent of 2010 graduate
business alumni reported
success in achieving their
post-graduate goals for
their careers or further
study.

Master of Science in Marketing. This innovative
program sharpens skills in marketing management, brand and
product strategy, marketing research and sales management
while allowing students to pursue topics relevant to their
specific career goals and interests. Hands-on projects offer
students unique exposure to real-world marketing challenges.

COMMUNITY CONNECTIONS
Advisory Council. Composed of influential Tampa business leaders, this group provides curricular
advice, facilitates internships and jobs for students and secures speakers for classes.
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more information about admissions for each program at
www.ut.edu/graduate/business. Paper applications can
be requested by calling (813) 258-7409 or visiting
www.ut.edu/apply.
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to a variety of financial assistance including loan programs,
student employment and graduate assistantship scholarships.
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in the vibrant, beautiful city of Tampa, where
numerous national and global companies operate.
Our close proximity to downtown offers easy
access and connections to the business community.
Hundreds of companies — including T. Rowe Price,
Citi, The Nielsen Company, Syniverse Technologies,
The Coca-Cola Company and Franklin Templeton
Investments — recruit new talent from among
our student body each year. The city also boasts
a budding start-up scene: Kiplinger recently rated
Tampa as one of the nation’s “10 Great Cities for
Starting a Business.”

PRESTIGIOUS. CONNECTED.

Come See Us. Information sessions and
campus tours (both on-site and virtually) are
held throughout the year. For more information or
to schedule an individual appointment, visit
www.ut.edu/gradvisit or call (813) 258-7409.

Links to Local Business. The University of Tampa was started
by business and city leaders. Today, the Sykes College of Business
values its close connections with the Tampa Bay business community,
comprised of many successful local, national and international
companies. Relationships with business leaders help UT stay abreast
More than 800 community
of trends and build opportunities for students and faculty. In return,
UT provides the business community with excellent programs,
leaders are involved with UT
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A Prime Location. The University is located

Get Plugged In:
www.ut.edu/socialmedia

The University of Tampa is ranked among the premier academic
destinations in the country to live, learn and grow. Recently expanded
facilities, an international student body, top-quality faculty and a modern,
globally connected campus provide a world-class educational experience.
It’s a diverse and dynamic learning community where opportunities abound
for fellowship, networking and career advancement.
Founded by the Tampa Chamber of Commerce in 1931, UT’s historic
teaching relationship with the business community provides a rich array of
real-world learning experiences designed to enhance classroom knowledge
and open doors to executive suites around the world. This comprehensive
university also offers a variety of peer-education, special-interest and
community-service opportunities. Business consulting projects and
leadership training enhance our top-tier graduate school experience.

Graduate
Degrees Offered:
• MBA
• Executive MBA
• M.S. Accounting
• M.S. Finance
• M.S. Marketing
• Certificate in Nonprofit
Management

The University of Tampa admits students of both sexes and all
races, regardless of their age, color, religion, national or ethnic
origin, sexual orientation and/or any handicap. This policy of
nondiscrimination extends, both in letter and spirit, to all areas
of a student’s experience at the University.
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