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Letter From The Managing Director
Dear University Representative,
Over the past years, we’ve faced many challenging situations together and recognize that this is another one of those
times as the threat of COVID-19 continues to spread. The MBA Tour remains committed to providing schools with
the opportunity to personally connect and engage with prospective student and we are actively working on ways to
provide flexibility during these uncertain times and alternative solutions for schools to leverage.
With this in mind and recognizing that schools still need value and depend on establishing personal connections
with prospective students, we are pleased to bring you our upcoming Summer and Fall 2020 season. The MBA Tour
continues to enhance its services to help you build personal connections with candidates who are strong potential
fits for your programs. 2019 was a year of transition for us and we are already seeing the enhancements we introduced
serve as a platform for successful Spring 2020 events. Despite some disruption, we saw a 56% increase in attendance
across all spring events YOY. Here is what else you should expect this Summer and Fall.

2019-2020 TOUR UPDATES
If you traveled with us during Spring 2020, you likely noticed the changes we piloted. We are now making them a
permanent part of our events:
• Full MeetUp availability for schools also doing presentations
• Promotional giveaways are now permitted at university tables
• Successfully piloted a “table topic” networking option in NYC for greater candidate exposure
• WiFi access for school representatives
• More streamlined MeetUp management and scheduling process
• Enhanced attendee registration process

ADDITIONS TO OUR SCHEDULE
You spoke, and we listened. Thank you to those of you who completed our new city survey last fall. Based on your
feedback, we have added events in Hanoi, Kuala Lumpur, Gurgaon, Chennai, Istanbul, and Beirut. We know that these
are important markets in terms of both the quality and numbers of GME candidates.

ENHANCED FLEXIBILITY
We recognize in these uncertain times we need to adjust our policies to make it easier for you. For the Summer
and Fall 2020 season we are making policy changes that will ensure schools have more flexibility in case of travel
restrictions or cancelled events.

2020 NEW EVENT CONCEPTS
In preparation for the Summer/Fall 2020 tour, we have been hard at work developing a flexible alternative to traditional
in-person events. Through our custom virtual platform our exhibiting schools will be able to take advantage of the
latest communication tools and create a meaningful experience for a truly global audience. We are excited to introduce
these enhancements to our program and to be able to provide a completely new way to showcase your institution.
For more than 26 years, The MBA Tour has made a commitment to evolving with the needs of the GME community.
Now, more than ever, we are grateful for your trust and willingness to evolve with us.
Stay safe. We look forward to being together again soon.
Best,
Petia Whitmore
Managing Director
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Jenene Romanucci
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Bakhtiyar Baidaralin
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Maggie Andrews
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NEW: The MBA Tour Virtual Events
Be Seen
• Custom branded virtual booth space

Components and Services

• Immersive 3D UI/UX
• Intuitive event navigation

Make a Match
• P
 romote your program to a highly-curated list
of event participants using GMAC data and
intelligence tools.
• Identify high-potential leads and connect
with select candidates through a remote
MeetUp session.

Exhibitor Training
All exhibitors are provided with hands-on training for
the virtual platform and guidance on best practices to
promote a successful event.

Engage at Scale
• H
 ost a live, topic-driven MBATalk to attract and
inform a captive global audience.
• E
 ffortlessly communicate with participants via live
text, audio or video chat throughout the event.
• S
 hare unique aspects of student life through
integrated Social Media channels.

Lead Management
Exhibitors are provided a booth-level summary of
visitor engagement statistics as a planning resource
for post-event lead nurturing programs.

Expand Lead Capture Capabilities
Virtually share relevant collateral and track digital
interactions across multiple media sources:
• P
 re-recorded Video
• B
 rochures
• S
 lide Presentations
• P
 hoto Galleries

Event Operations
Our extended Event Operations team ensures
exhibitors get the most from their virtual environment
with services including booth design, customization
and content management.

• A
 udio Recordings
• O
 nline Surveys & Polling

Measure Impact
Better understand ROI through a powerful suite
of real-time activity and engagement reports.

Maximize Accessibility
• O
 ur virtual platform is compliant with Web Content
Accessibility Guidelines (WCAG) for an inclusive
event experience.

Live Event Support
Technical support personnel are available throughout
the event, via live chat, to resolves issues for exhibitors
and their visitors.

• V
 irtual spaces are built for native compatibility
with all mobile devices.
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The MBA Tour In-Person Events

CORE EVENT FEATURES

NEW EVENT FEATURES*

Panel Presentations
Panel Presentations cover valuable business school
admissions topics and answer a wide range of MBA
applicant questions. Schools can participate on the
panels and share topic advice with a large group
of candidates. Panels are complimentary and any
participating admissions representative can be a panelist.
The MBA Tour provides talking points for all panels.

MBA Talks (Formerly School Presentations)
MBA Talks provide an opportunity to showcase unique
program aspects to a group of candidates. Schools
have 25 minutes for a presentation and Q&A in a private
reserved room. Schools can utilize our MeetUp system
to invite qualified candidates to their presentations.
Additionally, schools are encouraged to develop an
engaging title for their presentation to be used in all
relevant event marketing, such as “Do you need an
MBA as an Entrepreneur?”

Networking Fair
The session is strategically placed at the end of the
MBA conferences. This allows candidates to first gather
information from the various other aspects of the
event in order to prepare for speaking with university
representatives. Alumni and current students are welcome
to join representatives during this portion of the event.
The MBA Tour™ Meetup
We offer dedicated time and space for small group
meetings with candidates during our conferences.
Pre-select and invite students to meet with you
during the event using our automated system.
By using MeetUp, you can gain access to detailed
candidate information: resume, student interest
in your school, student intent to apply to your
program, GMAT™ status, work experience and more.

QuickConnect
New this season, based on feedback from both candidates
and universities, is our QuickConnect pilot. This will be
launched in select cities that have historically been
smaller markets in order to maximize candidate/university
engagement opportunities. This pilot will feature 10-minute
sessions of 1-2 students per university with a 60-second
break in a “round-robin” format. Candidates will have the
opportunity to engage with all participating universities,
and a 30-minute networking fair will conclude the event.
TourTracks
Developed to provide additional engagement
opportunities for candidates at every level of the
pipeline, TourTracks deliver candidates the most pertinent
information for those in the early, mid, and late funnel
stages. Events in select, larger markets will give candidates
a series of opportunities to hear from both universities
and event sponsors on topics most relevant to their stage
of the application process. Topics may include (but are
not limited to) financing, application pitfalls, inside MBA
Admissions, the value of an MBA, and MBA vs. Master’s.
*New event features will be rolled out at select events
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The MBA Tour In-Person Event Components & Services

SCANNER

THE MBA TOUR™ TRAVEL PACKAGE

The MBA Tour provides a scanner for each participating
business school to instantly capture candidate contact
information at conferences. After an event schools can
download the registration and contact data of scanned
attendees within 24 hours.

The MBA Tour provides all travelers with the option
to have your travel logistics taken care of for you.
We arrange your hotel rooms, in-tour flights, and
airport transfers. It saves you time and energy by
not having to worry about your travel arrangements.
If you don’t plan on doing an entire tour, we can
arrange that as well. Just contact us directly
and we can create a custom package for you!

MEETUP AND SCHOOL PRESENTATIONS
AUTOMATED INVITATIONS
In order to help promote your program, you now have
the option to use The MBA Tour’s automated invitation
system to invite students to MeetUp sessions and
School Presentations. You can still manually invite
students as well. To configure automated invitations,
please contact your Account Manager.

MY TOUR MEMBER AREA
The MBA Tour has developed a personal portal for
university users to track the following items easily
and in one centralized location:
• Tour Deadlines
• Hotel Reservations (you can make them here as well)
• Flight Bookings (Travel Package only)
• Itinerary

AUDIO VISUAL SERVICES

• Interactive Event Schedules

A service for schools that are doing a school
presentation and would prefer the assistance of an
electronic presentation. Purchasing this service will
ensure that a screen and projector are available for
your use during your presentation. Representatives
must bring their own computers to present from and
manage their presentation slot to include time for
set up and breakdown of their presentation. There
is an extra charge for AV services.

• * NEW* Names/Schools of Fellow Travelers
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2020 Summer/Fall Tour Dates

United States

Virtual Tour

Latin America

North Asia

Monterrey

Seoul

Seattle

Mexico City

Boston

Bogota

New York City
San Francisco

Chicago

Tokyo

Los Angeles

Lima

Washington DC

Houston

Atlanta

Taipei

Hong Kong

São Paulo

Santiago

Rio de Janeiro

Buenos Aires

Seattle

July 7, 2020

San Francisco

July 9, 2020

Seoul
Taipei

Los Angeles

July 11, 2020

Hong Kong

Houston

July 14, 2020

Tokyo

NEW

July 25, 2020

Rio de Janeiro

August 5, 2020

July 27, 2020

Sao Paulo

August 6, 2020

July 29, 2020

Buenos Aires

August 8, 2020

July 30, 2020

Santiago

August 10, 2020
August 12, 2020

Chicago

July 16, 2020

Lima

New York City

July 18, 2020

Bogota

August 13, 2020

Boston

July 20, 2020

Monterrey

August 15, 2020

Atlanta

July 21, 2020

Mexico City

August 17, 2020

Washington D.C.

July 22, 2020

Southeast Asia

India

Australia

Delhi

Hanoi
Bangkok

Manila

Kuala Lumpur

Sydney

Melbourne

Singapore
Jakarta

Ho Chi Minh City
Hanoi

NEW

Singapore
Kuala Lumpur

Hyderabad

Mumbai

Ho Chi Minh City

NEW

Bangalore

Chennai

August 19, 2020

Sydney

September 5, 2020

Delhi

September 14, 2020

August 20, 2020

Melbourne

September 6, 2020

Bangalore

September 15, 2020

August 24, 2020

Hyderabad

September 16, 2020

August 25, 2020

Mumbai

Jakarta

August 26, 2020

Bangkok

August 27, 2020

Manila

August 31, 2020

Chennai

September 17, 2020
NEW

September 21, 2020
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2020 Summer/Fall Tour Dates (Cont)
China

Africa

Middle East
Istanbul

Beijing

Accra
Nairobi

Lagos

Beirut

Shanghai

Dubai

Johannesburg

Beijing

September 23, 2020

Shanghai

September 24, 2020

Johannesburg
Nairobi

October 5, 2020

Dubai

October 8, 2020

Istanbul

NEW

October 20, 2020

Beirut

NEW

October 22, 2020

Lagos

October 10, 2020

Accra

October 13, 2020

MBA2U*

October 19, 2020

United States

Canada

Boston

Warsaw

Brussels

Vancouver

San Francisco
Montreal

Munich

Halifax
Washington DC

Calgary
Milan

Los Angeles

Ottawa
Toronto

Brussels

October 26, 2020

Vancouver

November 2, 2020

Washington D.C.

November 2, 2020

Warsaw

October 27, 2020

Calgary

November 4, 2020

Boston

November 12, 2020

Milan

October 28, 2020

Toronto

November 7, 2020

San Francisco

November 12, 2020

Munich

October 29, 2020

Montreal

November 9, 2020

Los Angeles

November 14, 2020

Ottawa

November 10, 2020

Halifax

November 12, 2020

*Invitation only

New York City Tour Date to come

*

The MBA Tour 2020

8

Event Pricing

Pricing
NETWORKING FAIRS
Events

IN-PERSON EVENTS AV SUPPORT AD-ON

Volume Discount

1-5

Virtual

In-Person

0%

$1995

$3650

6-10

10%

$1795

$3300

11-20

20%

$1595

$2950

21-30

25%

$1495

$2775

31-40

30%

$1395

$2600

40+

35%

$1295

$2425

SPECIAL SESSIONS
Virtual

In-Person

Meetups

Included

$600

MBATalks

$500

$600

In-Person Bundle

$200/event

DISCOUNT OPPORTUNITIES
For schools that want to ensure placement, we offer
early-registration incentives of $100 off the standard
per-event price.
Prices listed are EARLY BIRD and valid until May 27, 2020. After deadline, all
events increase by $100 USD per event, and travel packages increase by 5%.
*Pricing does not include MBA2U events.

$800
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Join the Tour
TO PARTICIPATE IN A TOUR OR CONFERENCE
Business schools interested in The MBA Tour must register and apply online at www.thembatour.com/exhibiting. MBA
programs are selected on their quality, their commitment to international recruiting, services for international students,
and the diversity (curriculum, philosophy, program cost, geography) that they would add to the tour.

Our Selection Process
The MBA Tour limits the number of business schools on a tour to ensure that each program has good
exposure at our conferences and receives the same level of high service that we aim to provide.
Priority is given to returning schools. New schools are selected on the basis of the following criteria:

1

BUSINESS SCHOOL REPRESENTATIVES

2

LOCAL QUALIFICATIONS

Representatives attending the events organized by The MBA Tour must be full-time, campusbased professionals and should have extensive knowledge of their programs and admissions
requirements. Throughout the tour, university representatives have the opportunity to collaborate
in panels and school presentations that orient students and colleagues to current information and
trends. It is important that the person designated by the university to travel with us be capable of
contributing to an ongoing professional dialogue with prospective students and local colleagues
about admissions issues and innovations in MBA programs.

• USA: AACSB accreditation
• Europe and UK: EQUIS, AMBA or EFMD accreditation
• F
 or those countries without regional MBA accreditation: all global qualifications
must be met; must be recognized and respected by peer schools in country;
must have local certification or accredited partner program
• W
 ill draw qualified students to the event that otherwise might not attend. If you
are a school applying to one of our tours for the first time, your application will
be reviewed and we will notify you of the decision.

3

GLOBAL QUALIFICATIONS
• Offer a Full-Time MBA Program
• Offer a campus-based MBA program
• Hold non-profit status
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